
MARTHA SHELDON  
916-468-3379   | winetimenow1@gmail.com |relocation in progress | linkedin.com/in/marthasheldon1
Sales *  Account Management  *  Business Development  *  Marketing
Experienced in combination of On-Premise / Off-Premise sales of wine and spirits  

Ambitious, energetic, focused and knowledgeable professional who drives sales by always staying in contact to build relationships with everyone involved in the process. Stands out from the crowd, remains visible and top-of-mind in the local marketplace. Consistently meets and exceeds ambitious sales goals both as an individual and as a working manager. 
Builds a solid book of business with customers including business owners, buyers, General Managers, Store, Restaurant, and Bar Managers. Works with suppliers to carve out market share. Stays current on market trends, including staying in contact with competitors. 
Develops relationships throughout the company, including executive management and other competitor divisions. 
Naturally takes on leadership roles, and is regularly moved within companies because of ability to immediately assess and capture opportunities for additional untapped revenue.
Leads by example, and passionate about training and mentoring employees to reach both individual and team goals by being strategic and persistent. Organized, compassionate, approachable, and open to new ideas.
Customer Service


Pilot Programs / Launches


Team Leadership




Event Management

Presentations



Training

Market Share Growth

Product Knowledge


Sales / Closing Techniques

New Products  


Sales / Marketing Strategies

Wine Knowledge - WSET II Certified

SOUTHERN GLAZER’S WINE & SPIRITS (October 2015 – Present)
Cerritos   --   Oxnard 
Key Account Specialist (Fine Wine), Santa Barbara / Montecito, June 2018 – Present
Sells fine wines to restaurants and bars in Santa Barbara and Montecito. Builds relationships with 

decision makers and buyers.  
· Conducts staff training on sales techniques and product knowledge.  
· Has extensive wine and product knowledge for customer and staff presentations.  
· Stays in constant contact with suppliers, including new products and upcoming tastings. 

· Gathers and disseminates specific information about market trends, including competitor analysis. 
· Partners with managers, other company divisions, sales team, and suppliers.

· Exceeds brand, case, revenue goals, and other performance measurements. 

Costco Field Manager, Central Coast, January 2017 – May 2018 
Oversaw and partnered with 14 Costco buildings – Hand sold all Southern Wine and Spirits – Merchandised products, 
built pallets, filled fine wine boxes. Ensured all loyalty programs were executed. Stayed in constant communication
with key managers in buildings, and Southern Account Executives and Field Managers. 
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Southern Glazer’s Wine & Spirits (Continued)

Chain Sales Merchandiser, Santa Barbara, June 2016 – January 2017

Oversaw 15 grocery store accounts – achieved growth for Southern’ s portfolio of wine/spirits products. Introduced new products, and built the trust and loyalty of the decision makers in each account.  
· Won Certificate of Merit as Chain Territory Manager for August 2016.  
· Chosen to become territory trainer.
Part-time Merchandiser, Central Coast, Oct 2015 – May 2016
Supported multiple Bev Mo locations – unloaded product – staged product – was able to build and 
develop trust with the accounts – and ensure in-store promotion results.
TOLOSA WINERY, 2015

Tasting Room Sales

HARMONY CELLARS, 2015

Events Coordinator

BURBANK RANCH, 2015
Tasting Room Sales 
COST PLUS WORLD MARKET, San Luis Obispo, CA, 2014 – 2015
SALES, Décor, Home Office, Bath 
NORDSTROM      ♦      2006 – 2014
 Orange County – Sacramento 

SALES MANAGER, Handbags / Designer Handbags, 2014, $4 million annual sales
―
#19 in company nationwide (out of 100 stores at that time) 
ASSISTANT DEPARTMENT MANAGER, Men’s / Kids, Nordstrom Rack, 2013 – 2014, $6 million annual sales
SALES ASSOCIATE, Nordstrom Rack, 2011 – 2013

COUNTER MANAGER, Jo Malone Fragrances, 2010 – 2011 
Led the team of sales representatives by training in sales, customer service, and product knowledge 
for a portfolio of 30 high-end luxury fragrances. 

ASSISTANT DEPARTMENT MANAGER, Women’s, Nordstrom Rack, 2010, $8 million annual sales
SALES MANAGER, Handbags, 2008 – 2010, $3 million annual sales
SALES MANAGER, Handbags, 2007 – 2008, $2 million annual sales
―
Chosen to be one of the first managers to launch a pilot program, “Selling is Service”.  

INTERIM SALES MANAGER, Handbags, 2006 – 2007, $3 million annual sales
SALES MANAGER, Fashion Accessories, 2006, $2 million annual ales 

SALES ASSOCIATE, Handbags, 2006
Education  
University of California, Davis, Bachelor of Arts (B.A.), American Studies, minor in English


