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Jill marian Lawton
	Summary of qualifications


	Top producing sales and marketing executive with over seventeen years of experience working with leading brands.  Expertise includes brand development, customer relationship management, and event marketing.  Proven success in developing and implementing innovative marketing programs in competitive markets.  Highly skilled in identifying opportunities for accelerated growth.

	CAREER ACHIEVEMENTS

· Salesperson of the Year 2017

· Best of the Best for Ohio Region Q4 2017
· Best Rep Award Gallo USA 
· Mohegan Sun Casino: Led $2.5M marketing sponsorship with largest sales account on east coast.  Managed all portfolio sales, brand positioning and event promotions directly resulting in +168% YTD sales growth.

· Received Canadian Club Society award for developing successful distributor sales programs and exceeding sales quotas.

· Implemented innovative national account program featuring a signature Italian recipe made with Silk Vodka resulting in 38% sales growth and featured in global cookbook.


	PROFESsIONAL ExPERIENCE

	Shelf Life Distributing                                                                                               Costa Mesa, CA          

2019-2020 Event Director
· Develop comprehensive marketing plan for cannabis supplier partners.
· Work closely with brand marketing team to understand their needs and create social media platforms
· Planned and executed over 200 in store events within first 3 months

· Built a highly efficient team of 15 marketing profressionals 

Southern Wine and Spirits                                                                                          Cincinnati, OH

2016-2019 Key Account Manager
· Manage both on and off premise account activity for largest spirits distributor in the US. Portfolio includes ownership of powerful marketing-driven brands including Bacardi USA, Gallo, Patron and Heaven Hill.
· Work closely with brand teams to report and measure monthly/quarterly KPI goals.

· Successfully secured over 150+ accounts and established strategic alliances and partnership engagements.  
· Plan and conduct consumer seminars and execute large training programs that resulted in 45% sales growth within the first six months.
Premiere Promotions                                                                                                New Haven, CT                                                                                    

2013-2016 President 
· Founding operator of marketing services agency to provide account management services
· Worked closely with senior management teams to implement appropriate brand marketing tools, maximize ROI, and secure long term mutually beneficial business relationships.  Clients included: Bacardi USA, Miller Coors, Ripe Bar Juice, Pernod Ricard, Moet-Hennessy USA, Hype Energy Drink and Amazon Beverages.
· Designed highly successful Bacardi mojito bar program that resulted in 40% growth of Bacardi Silver and 70% growth of Bacardi Limon
· Created high profile image marketing programs to increase brand loyalty among consumers.
· Hired, trained and managed a team of over 50 promotional models to execute local events.
Attack Marketing                                                                                                        New York, NY
2010-2013 Business Development Manager
· Create and manage all incoming RFPs and work closely with client services team to develop case studies to achieve new business opportunities.
· Won business for first international client (Bundaberg Australian Beer) Developed marketing plan for first US launch.  Managing a 750K budget from concept to nationwide launch.
· Increased annual revenue 43% by building a winning partnership with one of the largest shopper marketing agencies expanding our client services to include coupon fulfillment.
· Lead internal production team in developing on-target creative branding strategies. 
World Wrestling Entertainment                                                                                   Stamford, CT

2008-2009 Talent Brand Manager, Divas
· Identified, negotiated and managed sponsorship opportunities for live events.
· Worked with creative team to secure sponsorship for WrestleMania 25 (Company’s largest live event held every year.  Estimated attendance is 90,000 people with over 1 million PPV.
· Worked closely with female talent to receive insight on photos/editorial to create press packets and sizzle reels that illustrated their unique strengths outside the ring.
· Collected research utilizing Nielsen, IRI data to align endorsements with target audience.
Next Level Marketing/Power Promotions                                                                 Westport, CT
2006-2008 Account Director, Silk Vodka
· Managed a team of 20 market managers and provided weekly sales report for executive team.
· Effectively utilized A&P dollars to create incremental volume on brand; managed seven figure national brand budgets. 

· Conducted analysis of competitive brand marketing strategies to develop quarterly sales goals. 

Allied Domecq                                                                                                            Westport, CT
2002–2005 Connecticut and Rhode Island Regional Manager

· Managed and built winning partnerships with six competing wholesale distributors to achieve key trading strategies, and RMS Shelf Strategy maintenance within three-tiered system.

· Implemented roll out of seven innovation brands to local marketplace, including determining state FOB/COA pricing, generating targets, sales training, local marketing and promotion, medial features, trade events, and product sampling.
· Oversaw national and regional corporate accounts to ensure program compliance and identify local marketing opportunities.  Expanded sales penetration through development of multi-channel distribution programs throughout territory.

	Education

	2010-2012         Grand Canyon University
                        Master of Business Administration-Marketing
1997- 2002       Western Connecticut State University
                                         
                       Health Sciences & Marketing         

	CompUTER SkillS

	· Microsoft Office:  Expert in Word, PowerPoint, Excel

· Cognos, Diver, Distributor Sales Max 


