JERRY Q. MCVEY
JerryQMcvey@gmail.com
(407) 340-7021
linkedin.com/in/JerryQMcVey
PROFESSIONAL SUMMARY

Dynamic professional with long term contacts in the Central Florida Food and Beverage industry. Energetic and enthusiastic self-starter, eager to learn and overcomes challenges. Diplomatic communicator dedicated to excellence in service and building relationships. Creative innovator, able to meet challenges and provide solutions in a timely manner. Goal-oriented achiever, resourceful in pursuing unique methods to attain goals and objectives.

AREAS OF EXPERTISE

· Key Accounts

· Wine Training

· Sell-Through

· Problem Solving

· Special Events

· Customer Service

· Client Relation
· Sales & Marketing

· Planning & Organizing

· Territory Management

· Inventory Management

· Wine List Development

· Wine Retail Promotions

· All Microsoft Programs
· Multi-Task Management

· Wine Sales Presentations
· Adobe InDesign/Photoshop

· Program & Pricing Management

PROFESSIONAL EXPERIENCE
SIGNATURE LUXURY WINE & SPIRITS, Orlando, Florida
2010 – Present 
Area Fine Wine Manager
Territory: Central Florida. Managed: Large-volume portfolio (Signature/Transatlantic) specializing in 
top thirty-five suppliers, resulting in over $15M in overall and a 6 % increase over prior year Personnel management
; Accounts receivable; Inventory and forecasting to maintain local wine lists and shelf stock. Managed EPCOT Food & Wine Team focusing on promotion, ordering, and service during the festival. Strong on-premise focus which encompassed all major hotels in the Central Florida Market and Strong focus on off premise accounts focusing on all major off independent retailers. Implemented numerous national accounts programs encompassing by the glass and wine list placements and provided numerous educational staff trainings to support these programs.

TRANSATLANTIC WINE & SPIRITS, Orlando, Florida
2000 – 2009 
Sales Representative
Territory: Orlando – Disney, Resorts, Restaurants, Retail. Special Projects: Develop sales strategies to grow revenue and increase profitability, Designed Walt Disney World wine training program for restaurants and catering team, created wine and cocktail lists, educate buyers and staff & Conducted consumer tasting events Added 15 new wines and 6 new cocktails to Disney Core Program and increased overall dollar volume by 7% annually. 
Established monthly wine club and email features for both the Tim’s Wine Market Chain and Knightly Spirits Group. Managed: Disney Core List Pricing, Key Mandates and Monitored key inventory levels of high velocity skus.
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ADDITIONAL EXPERIENCE
TIM’S WINE MARKET, Orlando, Florida
 
Store Manager/Fine Wine Sales, Orlando Fine Wine Shop
Managed:  Selecting and Purchasing all wine and specialty Merchandise, built displays and stocked the shelves, Established pricing and developed promotions, Created consumer events focusing on wine education. Established Friday Night Wine Down Tastings which increased sales by 15 percent on and increased Wine Club Membership by 10 percent.
PROFESSIONAL EDUCATION
Certified Wine Educator, Level I

Certified Sommelier, Court of Master Sommeliers, Level I

Certified Mixologist, Southern Wine & Spirits University

WSET Level 11
�Replace this with your Branding Statement, describing who you are/your functional job title.


�Try to be more specific here about what you can do for your future employer.


�Resumes do not need to read as complete proper sentences. Eliminate personal pronouns (I, me, my, they, us, etc.), possessive pronouns (their, our, yours, etc.)


�This can be used as an accomplishment. Be sure to include your specific action(s) that led to these results.


�Try to not get to bogged down with details in the job scope. Focus on the overall dimensions of the role in the job scope.


�Use as an accomplishment.





