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SUMMARY

	Business Strategy, Insights, & Analysis
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	New Product Development & Launch
	Cross-functional Leadership
	P&L Ownership


MBA with 10+ years of marketing and brand management experience across multiple categories including food, appliances, alcoholic beverages, and household products.  

PROFESSIONAL EXPERIENCE

	Dart Container Corporation/Solo Cup Company, Lincolnshire, IL
	October 2016 – February 2020


Senior Associate Brand Manager, Solo Paper Tableware
· Gained Division Vice President’s alignment to pursue Dollar Channel strategy for Solo tableware, which led to new distribution that generated double-digit growth and more than $10MM in incremental volume
· Directed new product commercialization for the $80MM Solo® AnyDay paper tableware portfolio for 3+ years, by assessing color and housewares trends; leading cross-functional teams; managing design agencies and crowdsource process; and cultivating attractive pattern print designs that were distributed within the U.S. Market – and selected by international markets for distribution
· Mobilized manufacturing plant’s Engineering Group to develop an in-house mechanism to add cross-ruff on-pack coupons to Solo Squared Cups during production, thereby improving upon a process where a vendor-leased mechanism reduced production line efficiency by 40% and led to $300K in costs associated with unexpected repairs
	MKTG Inc. (Diageo) and On The Rocks Marketing, Chicago, IL
	February 2009 – October 2016


Wine & Spirits Marketing Consultant

· Increased sales by 70 percent via in-store retail promotions while building consumer awareness for wine/spirits/beer brands, including Jack Daniels, Ciroc, Fireball, Deschutes, New Amsterdam, Caorunn, Fetzer, Johnny Walker, Vin Vault, La Marca, Woodchuck, Guinness, Ketel One, and The Famous Grouse

	Taproot Foundation, Chicago, IL
	July 2014 – February 2015


Marketing Manager, Youth Guidance Project
· Assisted nonprofit client Youth Guidance – whose Becoming a Man (B.A.M.) program was supported by the White House's My Brother's Keeper initiative to reduce youth violence – to create annual report that serves as sales document to protect and attract revenue
	Topco Associates LLC, Elk Grove Village, IL
	June 2011 – June 2013


Brand Management Consultant
· Coordinated large scale packaging renovation to incorporate front-of-pack, "Facts Up Front" nutrition keys that improve readability of nutrition values on first-tier Topco brands (Food Club, Full Circle) and private brands (Stater Bros., Tops, Schnucks, etc.) distributed through supermarkets, wholesalers and foodservice companies
· Collaborated with cross-functional team – Category Management, Procurement, Quality Assurance, Regulatory, and Creative Services – to resolve product supplier concerns regarding budget, SKU rationalization, and brand strategy, and to ensure timely completion of packaging changes for Topco's $2.4 billion "center store" business
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	Kraft Foods Inc., Glenview, IL
	May 2008 – August 2008


Brand Management Consultant
· Streamlined chaotic packaging process by leading cross-functional team to expedite launch of more than 40 entrees for South Beach Diet Delivered, a home delivery diet plan based on South Beach Diet
	Sara Lee Corporation, Downers Grove, IL
	May 2006 – August 2007


Associate Brand Manager, Hillshire Farm Smoked Sausage and Emeril Lagasse Sausage

· Transformed potential loss of $1.4MM – attributed to excess inventory of newly launched Hillshire Farm Entrée Salads brand – into an awareness building campaign by successfully managing a consumer sampling effort to distribute 1MM units in five key markets 

· Led digital agency in the development of Emeril Lagasse Sausage website to build affinity for the brand by highlighting product uses and promotions
· Developed targeted Hillshire Farm Smoked Sausage marketing plan to increase consumption by one unit per heavy user African American household within one year, which resulted in $5.4MM of incremental volume

· Launched several Hillshire Farm Smoked Sausage line extensions – including a new flavor profile, and higher-volume packages – which represented $5MM in incremental volume for the fiscal year

	Philip Morris USA, Richmond, VA
	August 2004 – September 2005


Assistant Brand Manager, Marlboro

· Devised targeted coupon-based direct mail programs for Marlboro by segmenting audience using proprietary indicators, resulting in coupon redemption rates consistently greater than 20 percent 

· Spearheaded market research to assess impact of potential concepts for Marlboro’s signature Birthday mailing, and successfully sold recommendations to senior management 
	Brand Management Intern, New York, NY
	May 2003 – August 2003


· Partnered with publisher Hachette Filipacchi and market research team to construct questionnaire designed to gauge consumer response to Unlimited Magazine, a Marlboro communications vehicle delivered quarterly to 2MM qualified adult readers

	Campbell-Ewald Advertising, Warren, MI
	April 2001 – July 2002


Media Planner, The United States Navy

· Led planning of U.S. Navy’s $2.4MM print schedule, which helped Navy surpass its annual goal to recruit 50,000 sailors

· Negotiated U.S. Navy’s sponsorship of NBA Rhythm ‘n’ Rims, a 17-city National Basketball Association youth-oriented promotional tour, which increased Navy’s visibility among teenage males

EDUCATION

	Kelley School of Business, Indiana University, Bloomington, IN
	


Master of Business Administration, Marketing

· Awarded Consortium for Graduate Study in Management Fellowship

· Study abroad at ESADE, Barcelona, Spain

	Ross School of Business, The University of Michigan, Ann Arbor, MI
	


Bachelor of Business Administration, Marketing

· Study abroad:  Salamanca and Madrid, Spain

ADDITIONAL INFORMATION
· Working knowledge of Spanish language[image: image1.png]



