Lisa M. Viscusi

Albany, NY 12211

C (518)527-2147

lviscusi@gmail.com
Profile

A dedicated, results-oriented team player with excellent communication and creative, innovative selling skills.  Proven ability to lead a team to winning results.  Expertise in distributor and account management, on premise channel, budgeting, tactical planning and product visibility. 
Professional Experience

Tommyrotter Distillery






Jan 2019-Present
State Manager

· Created distributor sales goals, accounts sold goals, programming and budget for 2019
· Implemented new pricing strategies to better position the brand for increased growth opportunities
· Recruited and managed one key account representative

· Developed, trained and oversaw  brand ambassador program to execute special events
Fetzer Vineyards
Sr. Region Manager UNY/MD/DC/DE




July 2016-Aug 2018
Region Manager UNY/MA/CT/VT





Sept 2014-July2016
District Manager UNY/VT






April 2012-Sept 2014
· Responsible for sales, goal setting, tactical planning, budget management and distributor management for Fetzer Vineyard brands in UNY, MD, DC and DE
· Increased UNY business from 30% to 42% of overall state volume over 6 year time period
· Managed, coached and accelerated District Manager from performance plan and bottom 1% of bonus earners to achieving goals and top 50% of bonus earners from 2017 to 2018
· Drove continued 4 year double digit growth on number one priority item, Bonterra by increasing share of mind with distributor management and precise, well executed planning process
· Established pricing and identified new pricing strategies for brands to best reflect market trends
· Successfully launched 1000 Stories Zinfandel as a top 5 market in the country and the first to achieve a 1000 case month in Upstate New York
Southern Wine & Spirits







Albany, NY

Key Account Manager-Spirits




           March 2005-April 2012 
· In conjunction with district manager, coached and led a team of  six sales representatives to top results in the on premise channel
· Worked with suppliers to plan and implement national marketing strategies at the local level
· Managed the top 100 on premise accounts to ensure that Southern Wine & Spirits was the leader in  distribution, marketing, and merchandising and that they outpaced average channel growth
· Directed and assisted Hart Agency Marketing Manger and a team of part time consumer educators in planning and executing on premise promotions and special events
· Spearheaded and coordinated new product launches with sales force, retailers and consumers including such brands as Absolut, Jameson, Patron, Svedka and Jim Beam
Coors Brewing Company







Albany, NY
Field Sales Manager




            
 June 2002-February 2004

On Premise Sales Manager




     
August 2000-June 2002

· Created, developed and implemented annual sales and marketing plans with wholesaler network

· Achieved an 8% average sales increase and successfully positioned Coors Light as the number one package beer in Albany according to Nielsen Ratings

· Trained, coached and motivated wholesalers network in the Albany area who accounted for 1.2 million cases to consistently achieve their annual goals 
· Successfully managed a budget in excess of one million dollars to maximize brand sales and visibility

· Coached and supervised one key account representative
· Negotiated local radio, alternative print and billboard media buys to maximize brand visibility

· Developed, recruited and oversaw a 15 member promotions team
Nantucket Nectars






 
Albany, NY

Area Manager




               

April 1998-August 2000

· Responsible for sales and marketing of national juice product line in 11 upstate New York counties to major grocery store chains, convenience stores, food service, upscale hotels, restaurants, and delicatessens for sales increase of 52%

· Motivated and supervised staff of four large beverage distributors

· Developed monthly incentive programs and coordinated radio and promotional advertising in an effort to maximize sales and visibility

· Maintained operating budget for all point of sale, radio advertising and various promotions

· Planned and executed all guerilla marketing promotions and special events
Awards Received

· National Sales Meeting Presentation Award Winner


              Fetzer
    2017
· Selected to represent the Northeast on the National "Think Tank" Committee         Fetzer
    2016

· Patron Spirits Annual Top Performer                     Upstate, NY,Southern Wine and Spirits     2011
· Pernod Ricard On Premise Excellence Winner   Upstate NY, Southern Wine & Spirits  Mar 2010
· Jagermeister Yankee Suite Experience Winner
Upstate NY, Southern Wine and Spirits Jun 2009
· Pernod Ricard On Premise Excellence Winner
Upstate NY, Southern Wine & Spirits  Dec 2008
· Jim Beam Indy 500 Incentive Winner

Upstate NY,  Southern Wine & Spirits, May 2007
· Makers Mark Man of the Month  Kentucky Trip Winner
        Southern Wine & Spirits, Sept 2006
· Big Things in Big Markets

 East Region, Coors Brewing Company , November 2003
· Selected to present best practices      Northeast Region, Coors Brewing Company, September 2002
· Sales Person of the week 

 East Region, Coors Brewing Company,  September 2001
· Pebble Beach Summer Sales Incentive Winner   
             Coors Brewing Company,  Summer 2001
· Employee of the Quarter
        Northeast Region, Coors Brewing Company December 2001
· Region of the Year




                          Nantucket Nectars, 1998
Education

State University of New York at Oswego

Degree:  Bachelor of Arts
Major: English     Minor: Sociology
